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We are Living Streets Scotland, part of the UK Charity for 
everyday walking. Our mission is to achieve a better walking 
environment and inspire people to walk more.
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Walking Connects:  
Learning from Sutherland Street
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We are Living Streets 
Scotland, part of the 
UK Charity for everyday 
walking. Our mission is to 
achieve a better walking 
environment and inspire 
people to walk more.
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Examples of regional variations of the 
Living Streets logo.  
 
Scotland and Wales (Cymru) have their 
own versions which also come in the  
Living Streets green, pink and orange. 
 
For Local Groups, the logo differs slightly. 
The Local Group name appears without a 
bar and is case sensitive.  
 
Local Group logos should always be Living 
Streets pink. 
 
Always use supplied and approved  
artwork files.

OUR LOGO

STEP ONE: THE CORE BRAND

London 
Logo 

Scotland 
Logo

Wales  
(Cymru) 
Logo

Walking Connects 
Walking Connects is a three-year project delivered by Living 
Streets through the Big Lottery’s Accelerating Ideas Pilot Fund. 
The project aims to improve the wellbeing of older people by 
empowering them to act and be involved in decision making 
about streets, spaces and places for walking. Walking Connects 
enables older people to remain or become more physically active 
in the community, to stay socially connected, and to be active in 
improving the walking environment for everyone.

Walking Connects:  
Mini-Project Case Studies
The mini-project case studies capture some of the key processes 
and learning from Living Streets’ work with anchor partners and 
project participants in the first year of Walking Connects.

Each case study is from a Walking Connects project in a different 
Scottish community, and describes the processes used, the 
outcomes and the key learning points.
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STEP ONE: THE CORE BRAND

LIVING STREETS 
COMMUNITY

OUR PEOPLE REPRESENT OUR 
VISION OF A WALKING NATION. 

BRING MOVEMENT TO ANY SPREAD 
BY POSITIONING THEM IN CLEAR 
SPACE ACROSS PRINTED MATERIAL. 

Living Streets Scotland | Walking Connects | Mini-Project Case Studies

Sutherland Street
Living Streets Scotland worked together with a group of 
residents from a housing development in Sutherland Street 
to make improvements to their streets. This document covers 
some of the key things we learned from our work together.

Living Streets Scotland | Case studies | Sutherland Street example
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Sutherland Street 

Example1

Living Streets Scotland | Case studies | Sutherland Street example

The Guide to Getting Better Streets and 
Pavements was developed by Living Streets 
Scotland and Walking Connects project 
participants. 

The Walking Connects project worked in 
partnership with older adults to identify 
barriers to walking for everyday journeys. 
Staying connected includes being able to get 
out and about, but often pavements are not 
designed to meet the needs of older adults. 

Not everyone can be part of a project, but 
many people want to report issue or improve 
local places and spaces. To help people to 
report problems and ask for improvements, 
we have co-produced the Guide. This 
document highlights some of the things we 
have learned about what works well when 
trying to see changes made to local streets. 

https://www.livingstreets.org.uk/media/4465/walking-connects-guide-to-better-streets.pdf
https://www.livingstreets.org.uk/media/4465/walking-connects-guide-to-better-streets.pdf
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info@livingstreets.org.uk 
020 7377 4900 
www.livingstreets.org.uk
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